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Introduction: Dietary fat exerts a significant risk of coronary heart disease (CHD) and obesity, 
which is on the rise in children. Television marketing of food and non-alcoholic beverages 
(FNAB) influences the dietary choices of children. There is a global interest in reducing fat, 
particularly trans-fat, contents in food and in regulating unhealthy FNAB marketing to 
children. This study aimed to explore the extent of the television marketing of FNAB high in 
fat, to which Sri Lankan children are potentially exposed.  

Methods: The analysis was on FNAB products advertised over 33 hours on the three most 
popular television channels for children aged 4-16 years in Sri Lanka. The International 
Network for Food and Obesity/NCDs Research, Monitoring and Action Support (INFORMAS) 
Network Protocol was used, and the food products were categorised as ‘permitted’ or ‘non-
permitted based on their fat content according to the WHO-South-East Asia Region (SEARO)-
Nutrient Profile Model (NPM). 

Results: Of the 1517 advertisements, 321 were on 56 FNAB products. Twenty FNAB products 
out of 56 (35.7%) were non-permitted to be marketed to children due to their high-fat content 
[biscuits (n=9), instant noodles (n=3), seasoning (n=2), burgers (n=2), pizzas (n=2), ice-cream 
(n=1) and milk formula for 2-5-year-olds (n=1)]. Notably, in all FNAB, there was no mention 
of trans-fat, except for pizza and burger. The advertisements on non-permitted food products 
included claims (e.g. biscuits: ‘Enriched with Vitamins A, D, and E’ and formula milk: 
‘Fortified with Omega-3’) potentially masking the perception of the high-fat content in them. 

Conclusions: More than one-third of the FNABs marketed on children’s popular television 
channels were non-permitted due to their high-fat content. Sri Lankan children watching 
popular channels are exposed to unhealthy FNAB advertisements. Regulatory actions are 
necessary to prevent this, therefore reducing the burden of CHD and obesity in children. 
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Introduction: Out-of-home food consumption has increased significantly over the last few 
years. The aim of this study was to analyse the energy, macronutrients, fibre and sodium 
content in lunch packets obtained from the Colombo Municipal Council Area.  

Methods: Of all available online vendors selling lunch packets (n=40), twenty were randomly 
selected. A further eight street food vendors were conveniently selected. Three packets were 
obtained from each vendor, homogenised and analysed. A total of 28 samples were analysed 
for sodium content using flame-photometry. Contents were weighed to analyse energy, 
macronutrient and fibre using food composition tables and to assess adequacy of food groups 
in relation to food based dietary guidelines.  

Results: The mean sodium content of food was 147.6 (SD=20.7) mg/100g. There was no 
significant difference in sodium content between online and street vended packets. Packets 
were categorised as chicken, fish, egg and vegetarian packets. Packets consisted of four, five 
or six accompaniments, and gravy was included in some. Sodium content in chicken lunch 
packets was significantly higher (p=0.008) than fish lunch packets. Packets with six curries had 
significantly higher sodium content than packets with four (p=0.012) or five (p=0.003) curries. 
The sodium content was significantly higher (p=0.006) in packets with gravy than without. 
Also, 25.0% of packets had a sodium content above recommendation. Majority of packets had 
carbohydrate (89.3%) content above recommendation, while fibre (64.3%) and fat (75%) 
content were below recommendations. Only 14.26% had protein content below 
recommendations, while 74.1% were above or within recommendation for the vegetable group.  

Conclusions: While one fourth of packets had sodium above the acceptable limit, inclusion of 
gravy increased the sodium content. Majority of packets did not satisfy fibre recommendations 
and exceeded recommendations for carbohydrate, indicating reduced healthfulness with 
respect to recommendations for non-communicable disease prevention. 
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